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MONOGRAFIEN UND SELBSTANDIGE SCHRIFTEN

Swoboda, Bernhard (1996), ,Akzeptanzmessung bei modernen Informations- und Kommunikations-
technologien,” Thexis. Fachbericht fir Marketing, Nr. 3, Belz, Christian und Torsten Tomczak (Hrsg.),
St. Gallen.

Swoboda, Bernhard (1996), ,Interaktive Medien am Point of Sale. Eine verhaltenswissenschaftliche
Analyse der Wirkung multimedialer Systeme,“ Wiesbaden :Gabler. (Dissertation).

Swoboda, Bernhard (1996), ,Multimedia-Verkaufsterminals in der Musikindustrie,“ Miinchen: HighText.
Swoboda, Bernhard und Joachim Zentes (1997), ,Grundbegriffe des Internationalen Managements,*
Stuttgart: Schaffer-Poeschel.

Zentes, Joachim und Bernhard Swoboda (1998), ,Profilierungsdimensionen des Tankstellen-
Shopping,“ Empirische Forschungsstudie auf Basis der Conjoint-Analyse, Institut fiir Handel und Inter-
nationales Marketing an der Universitat des Saarlandes und Lekkerland Deutschland GmbH, Saarbru-
cken/Frechen.

Zentes, Joachim und Bernhard Swoboda (1998), ,HandelsMonitor 1/98: Wo wird Handel im Jahre 2005
‘gemacht’?,* Frankfurt/Main: Deutscher Fachverlag.

Swoboda, Bernhard und Stephan Meyer (1999), ,MittelstandsBarometer 1999. Internationalisierung
mittelstandischer Unternehmen,” Institut fir Handel und Internationales Marketing an der Universitat
des Saarlandes und Deutsche Gesellschaft fir Mittelstandsberatung, Saarbriicken - Stuttgart.

Zentes, Joachim und Bernhard Swoboda (2001), ,Grundbegriffe des Marketing — Marktorientiertes
globales Management-Wissen,“ 5. Aufl., Stuttgart: Schaffer-Poeschel/Absatzwirtschatft.

Swoboda, Bernhard (2002), ,Dynamische Prozesse der Internationalisierung — Managementtheoreti-
sche und empirische Perspektiven des unternehmerischen Wandels,” Wiesbaden: Gabler. (Habilitati-
onsschrift).

Swoboda, Bernhard (2002), ,Arbeitsbuch Marketing-Management,” Stuttgart: Schaffer-Poeschel.
Zentes, Joachim, Markus Janz, Peter Kabuth und Bernhard Swoboda (2002), ,Best-Practice-Prozesse
im Handel — Customer Relationship Management und Supply Chain Management,“ Frankfurt/Main:
Deutscher Fachverlag.

Zentes, Joachim, Bernhard Swoboda und Dirk Morschett (2004), ,Internationales Wertschopfungsma-
nagement,” Minchen: Vahlen.

Foscht, Thomas und Bernhard Swoboda (2004), ,Kauferverhalten — Grundlagen, Perspektiven, An-
wendungen,” Wiesbaden: Gabler.

Foscht, Thomas und Bernhard Swoboda (2005), ,Kauferverhalten — Grundlagen, Perspektiven, An-
wendungen,” 2. Aufl., Wiesbaden: Gabler.

Zentes, Joachim, Bernhard Swoboda und Hanna Schramm-Klein (2006), ,Internationales Marketing,”
Miinchen: Vahlen.

Janz, Markus und Bernhard Swoboda (2007), ,Vertikales Retail-Management in der Fashion Branche,”
Frankfurt/Main: Deutscher Fachverlag.

Foscht, Thomas und Bernhard Swoboda (2007), ,Kauferverhalten — Grundlagen, Perspektiven, An-
wendungen,“ 3. Aufl., Wiesbaden: Gabler.

Swoboda, Bernhard und Judith Giersch (2007), ,International Corporate Brand Management — The
Henkel Example,” Chair for Marketing and Retailing, Trier University, Henkel KGaA, Trier — Disseldorf.
Liebmann, Hans-Peter, Joachim Zentes und Bernhard Swoboda (2008), ,Handelsmanagement,“ 2.
Aufl., Minchen: Vahlen.

Swoboda, Bernhard, Thomas Foscht und Karin Pennemann (2009), ,,HandelsMonitor 2009: Internatio-
nalisierung des Handels — Erfolgreiches ,Going“ und ,Being International®,“ Frankfurt/Main: Deutscher
Fachverlag.

Zentes, Joachim, Bernhard Swoboda und Hanna Schramm-Klein (2010), ,Internationales Marketing,”
2. Aufl., Minchen: Vahlen.

Swoboda, Bernhard und Margot Léwenberg (2010), , The global sustainability initiative ,Quality & Re-
sponsibility“ and the concept of ,Performance based on Sustainability — The Henkel Example,* Chair
for Marketing and Retailing, Trier University, Henkel KGaA, Trier — Dusseldorf.

Foscht, Thomas und Bernhard Swoboda (2011), ,Kauferverhalten — Grundlagen, Perspektiven, An-
wendungen,“ 4. Aufl., Wiesbaden: Gabler.

Foscht, Thomas, Judith Schloffer und Bernhard Swoboda (2011), ,HandelsMonitor 2011: Soziodemo-
graphische Entwicklung — Konsequenzen fiir schrumpfende Markte,“ Frankfurt/Main: Deutscher Fach-
verlag.

Zentes, Joachim, Bernhard Swoboda und Thomas Foscht (2012), ,Handelsmanagement,” 3. Aufl.,
Muinchen: Vahlen.

Swoboda, Bernhard und Rolf Weiber (2013): ,,Grundlagen betrieblicher Leistungsprozesse: Marketing,
Innovation, Produktion, Logistik und Beschaffung,“ Miinchen: Vahlen.
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Zentes, Joachim, Bernhard Swoboda und Hanna Schramm-Klein (2013), ,Internationales Marketing,”
3. Aufl., Miinchen: Vahlen.

Schramm-Klein, Hanna; Gerhard Wagner, Florian Neus, Bernhard Swoboda und Thomas Foscht
(2014), ,HandelsMonitor: (R)Evolution des Mehrkanalhandels — Von Multi-Channel- Gber Cross-
Channel- zu Omni-Channel-Retailing,” Frankfurt/Main: Deutscher Fachverlag.

Foscht, Thomas, Bernhard Swoboda und Hanna Schramm-Klein (2015), ,Kauferverhalten — Grundla-
gen, Perspektiven, Anwendungen,“ 5. Aufl., Wiesbaden: Springer Gabler.

Swoboda, Bernhard, Hanna Schramm-Klein und Julia Weindel (2016), ,HandelsMonitor: Retail
Branding: Handelsunternehmen als Marken,” Frankfurt/Main: Deutscher Fachverlag.

Foscht, Thomas, Bernhard Swoboda und Hanna Schramm-Klein (2017), ,Kauferverhalten — Grundla-
gen, Perspektiven, Anwendungen,“ 6. Aufl., Wiesbaden: Springer Gabler.

Swoboda, Bernhard; Thomas Foscht und Hanna Schramm-Klein (2019), ,Handelsmanagement — Off-
line-, Online- und Omnichannel-Handel,“ 4. Aufl., Minchen: Vahlen.

Foscht, Thomas, Dirk Morschett, Hanna Schramm-Klein und Bernhard Swoboda (2020), ,HandelsMo-
nitor®. Mega-Trends 2030+. Der Handel auf dem Weg in ein neues Zeitalter,“ Frankfurt/Main: Deut-
scher Fachverlag.

Foscht, Thomas, Bernhard Swoboda and Hongxia Zhang (2020), ,Consumer Behavior — Focus on the
Buying Behavior of Individuals and Organizations,” Beijing: Peking University Press.

(EEH BFE, PRBRE IXRE, KAR HBEETAFXIMEALRMNMEETA (8 5 k)
M]. dE3: dERKRFHiAREt, 2020).

Swoboda, Bernhard, Hanna Schramm-Klein und Tilo Halaszovich (2022), ,Internationales Marketing.
Going and Being International,“ 4. Aufl., Mlinchen: Vahlen.

Swoboda, Bernhard und Hanna Schramm-Klein (2024), ,Kauferverhalten — Grundlagen, Perspektiven,
Anwendungen,” 7. Aufl., Wiesbaden: Springer Gabler (in Vorbereitung).

SAMMELWERKE

Zentes, Joachim und Bernhard Swoboda (1998), ,Globales Handelsmanagement,” Frankfurt/Main:
Deutscher Fachverlag.
Zentes, Joachim und Bernhard Swoboda (2000), ,Fallstudien zum Internationalen Management,*
Wiesbaden: Gabler.
Zentes, Joachim und Bernhard Swoboda (2000), ,Fallstudien zum Internationalen Management. In-
structor’s Manual,” Institut fir Handel und Internationales Marketing an der Universitat des Saarlandes,
Saarbricken.
Zentes, Joachim und Bernhard Swoboda (2001), ,Perspektiven der Zentralregulierung,” Frankfurt/Main:
Deutscher Fachverlag.
Zentes, Joachim, Dirk Morschett und Bernhard Swoboda (2002), ,B2B Handel: Perspektiven des Grof3-
und Aufienhandels,” Frankfurt/Main: Deutscher Fachverlag.
Zentes, Joachim, Dirk Morschett und Bernhard Swoboda (2003), ,Kooperationen, Allianzen und Netz-
werke — Grundlagen, Ansatze, Perspektiven, Wiesbaden: Gabler.
Zentes, Joachim und Bernhard Swoboda (2004), ,Fallstudien zum Internationalen Management,“ 2.
Aufl., Wiesbaden: Gabler.
Zentes, Joachim und Bernhard Swoboda (2004), ,Fallstudien zum Internationalen Management. In-
structor’s Manual,” 2. Aufl., Institut fir Handel und Internationales Marketing an der Universitat des
Saarlandes und Professur fir Marketing und Handel an der Universitat Trier.
Zentes, Joachim, Dirk Morschett und Bernhard Swoboda (2005), ,Kooperationen, Allianzen und Netz-
werke — Grundlagen, Ansatze, Perspektiven,“ 2. Aufl., Wiesbaden: Gabler.
Swoboda, Bernhard u.a. (2005), ,Neuere Entwicklungen in der industriellen Beschaffung — Dokumenta-
tion des Seminars in Kooperation mit dem Unternehmen Boehringer Ingelheim,* Professur flir Marke-
ting und Handel der Universitat Trier, Trier.
Clique, Gérard, Thomas Foscht und Bernhard Swoboda (2008), ,International Value Chain Activities of
Retailers and Wholesalers,” Special Issue of the Journal of Retailing and Consumer Services, 15 (2).
Zentes, Joachim, Bernhard Swoboda und Dirk Morschett (2008), ,Fallstudien zum Internationalen Ma-
nagement,” 3. Aufl., Wiesbaden: Gabler.
Swoboda, Bernhard, Dirk Morschett, Thomas Rudolph, Peter Schnedlitz und Hanna Schramm-Klein
(2008), ,European Retail Research Volume 22,“ Wiesbaden: Gabler.
Swoboda, Bernhard und Thomas Foscht (2008), ,,Schriftenreihe Handel und Internationales Marketing
(Retaling and International Marketing),“ Wiesbaden: Gabler.
Swoboda, Bernhard, Dirk Morschett, Thomas Rudolph, Peter Schnedlitz und Hanna Schramm-Klein
(2009), ,European Retail Research Volume 23 Issue |,“ Wiesbaden: Gabler.
Schnedlitz, Peter, Dirk Morschett, Thomas Rudolph, Hanna Schramm-Klein, und Bernhard Swoboda
(2009), ,European Retail Research Volume 23 Issue I, Wiesbaden: Gabler.
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Schnedlitz, Peter, Dirk Morschett, Thomas Rudolph, Hanna Schramm-Klein, und Bernhard Swoboda
(2010), ,European Retail Research Volume 24 Issue |,“ Wiesbaden: Gabler.

Morschett, Dirk, Thomas Rudolph, Peter Schnedlitz, Hanna Schramm-Klein, Bernhard Swoboda
(2010), ,European Retail Research Volume 24 Issue II,“ Wiesbaden: Gabler.

Zentes, Joachim, Bernhard Swoboda und Dirk Morschett (2011), ,Fallstudien zum Internationalen Ma-
nagement,” 4. Aufl., Wiesbaden: Gabler.

Morschett, Dirk, Thomas Rudolph, Peter Schnedlitz, Hanna Schramm-Klein, Bernhard Swoboda
(2011), ,European Retail Research Volume 25 Issue |,” Wiesbaden: Gabler.

Rudolph, Thomas, Thomas Foscht, Dirk Morschett, Peter Schnedlitz, Hanna Schramm-Klein, Bernhard
Swoboda (2011), ,European Retail Research Volume 25 Issue II,“ Wiesbaden: Gabler.

Rudolph, Thomas, Thomas Foscht, Dirk Morschett, Peter Schnedlitz, Hanna Schramm-Klein, Bernhard
Swoboda (2012), ,European Retail Research Volume 26 Issue |,“ Wiesbaden: Springer Gabler.
Schramm-Klein, Hanna, Thomas Foscht, Dirk Morschett, Rudolph, Thomas, Peter Schnedlitz, Bern-
hard Swoboda (2013), ,European Retail Research 2012, Volume 26 Issue II,“ Wiesbaden: Springer
Gabler.

Zentes, Joachim, Bernhard Swoboda, Dirk Morschett und Hanna Schramm-Klein (2013), ,Handbuch
Handel,” 2. Aufl., Wiesbaden: Springer Gabler.

Schramm-Klein, Hanna, Thomas Foscht, Dirk Morschett, Rudolph, Thomas, Peter Schnedlitz, Bern-
hard Swoboda (2014), ,European Retail Research 2013, Volume 27 Issue |,“ Wiesbaden: Springer
Gabler.

Foscht, Thomas, Dirk Morschett, Rudolph, Thomas, Peter Schnedlitz, Hanna Schramm-Klein, Bern-
hard Swoboda (2014), ,European Retail Research 2013, Volume 27 Issue II,“ Wiesbaden: Springer
Gabler.

Foscht, Thomas, Dirk Morschett, Rudolph, Thomas, Peter Schnedlitz, Hanna Schramm-Klein, Bern-
hard Swoboda (2015), ,European Retail Research 2014, Volume 28 Issue |,“ Wiesbaden: Springer
Gabler.

BEITRAGE IN BEGUTACHTETEN ZEITSCHRIFTEN UND CONFERENCE PROCEEDINGS

Swoboda, Bernhard (1996), ,Wirkungen interaktiver Medien am Point of Sale. Strukturelle Analyse und
empirische Befunde,“ Marketing — ZFP, 18 (4), 253-266 (VHB-JOURQUAL 1: B).

Swoboda, Bernhard (1996), ,Multimediale Kundeninformationssysteme im Handel. Der Kaufhof-Info-
Desk,” Thexis, 13 (4), 54-57 (VHB-JOURQUAL zum Zeitpunkt der Verdéffentlichung: E).

Swoboda, Bernhard (1996), ,Multimediale Systeme im Handel — Einsatzgebiete und Wirkung elektroni-
scher POS-Kundeninformationssysteme,” Das Wirtschaftsstudium, 26 (1), 50-55, 81-82 (VHB-
JOURQUAL 1: E).

Swoboda, Bernhard (1997), ,Wertschépfungspartnerschaften in der Konsumgiiterwirtschaft. Okonomi-
sche und 6kologische Aspekte des ECR-Managements,”“ Wirtschaftswissenschaftliches Studium, 26
(9), 449-454 (VHB-JOURQUAL 1: E).

Swoboda, Bernhard (1998), ,Multimedia Customer Information Systems at the Point of Sale: Selected
Results of an Impact Analysis,” European Advances in Consumer Research, English, Basil G. and An-
na Olofsson (Eds.), 3, Association for Consumer Research, Provo, 239-246 (fehlt im VHB-JOURQUAL
1).

Swoboda, Bernhard (1998), ,Conditions of consumer information seeking: theoretical foundations and
empirical results of using interactive multimedia systems,” The International Review of Retail, Distribu-
tion and Consumer Research, 8 (4), 361-381 (VHB-JOURQUAL 1: C).

Swoboda, Bernhard und Dirk Morschett (1998). ,Entwicklungspfade der Handelslogistik: Neuorientie-
rung der Logistikkonzepte international tatiger Handelsunternehmen®, Thexis, 15 (1), 45-49 (VHB-
JOURQUAL 1: E).

Zentes, Joachim und Bernhard Swoboda (1999), ,Motive und Erfolgsgrofien internationaler Kooperati-
on mittelstandischer Unternehmen — Uberpriifung kontingenztheoretischer Hypothesen,“ Die Betriebs-
wirtschaft, 59 (1), 44-60 (VHB-JOURQUAL 1: B).

Zentes, Joachim und Bernhard Swoboda (1999), ,Neuere Entwicklungen im Handelsmanagement -
Umfeldbedingungen und Strategische Konzepte,“ Marketing — ZFP, 21 (1), 75-90 (VHB-JOURQUAL 1:
B).

Swoboda, Bernhard (1999), ,Auspragungen und Determinanten der zunehmenden Convenienceorien-
tierung von Konsumenten,“ Marketing — ZFP, 21 (2), 95-104 (VHB-JOURQUAL 1: B).

Swoboda, Bernhard und Dirk Morschett (1999), ,,Cross Docking in der Konsumguterdistribution,” Wirt-
schaftswissenschatftliches Studium, 29 (6), 331-334 (VHB-JOURQUAL 1: E).

Zentes, Joachim und Bernhard Swoboda (2000), ,Unterschiedliche Perspektiven und Ebenen der Er-
folgsmessung,” Die Betriebswirtschaft, 60 (1), 128-133 (VHB-JOURQUAL 1: B).
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Swoboda, Bernhard und Dirk Morschett (2000), ,Urban Entertainment Center,” Wirtschaftswissen-
schatftliches Studium, 30 (2), 105-108 (VHB-JOURQUAL 1: E).

Zentes, Joachim und Bernhard Swoboda (2000), ,Allied groups on the road to complex networks,”
Technology In Society, 22 (1), 133-150 (VHB-JOURQUAL 1: B).

Swoboda, Bernhard (2000), ,Messung von Einkaufsstattenpraferenzen auf der Basis der Conjoint-
Analyse,” Die Betriebswirtschaft, 60 (2), 149-166 (VHB-JOURQUAL 1: B).

Swoboda, Bernhard (2000), ,Methoden der empirischen Messung der Preissensibilitat gegenliber Ein-
kaufsstatten - Verfahrens- und Ergebnisvergleich,* Zeitschrift fiir Betriebswirtschaft, 70 (11), 1281-1304
(VHB-JOURQUAL 1: B).

Zentes, Joachim und Bernhard Swoboda (2000), ,Auswirkungen des Electronic Commerce auf den
Handel,“ Die Betriebswirtschaft, 60 (6), 687-706 (VHB-JOURQUAL zum Zeitpunkt der Veréffentlichung:
B).

Swoboda, Bernhard (2001), ,Retailing from a Behavioural Point of View and Convenience-orientation —
Consumer Preferences and Measurement with Conjoint Analysis,” European Advances in Consumer
Research, Groppel, Andrea and Franz-Rudolph Esch (Eds.), 5, Provo, 101-106 (fehlt im VHB-
JOURQUAL).

Swoboda, Bernhard (2002), ,Entry and Cooperative Strategies in International Business Expansion —
Biblio Service,” Management International Review, 42 (1), 107-111 (VHB-JOURQUAL 1: B).

Swoboda, Bernhard und Dirk Morschett (2002), ,Unternehmensentwicklung in internationalen Markten
am Beispiel der KBE GmbH — Fallstudie,” Wirtschaftswissenschaftliches Studium, 31 (7), 417-420
(VHB-JOURQUAL 1: E).

Swoboda, Bernhard und Dirk Morschett (2002). ,Unternehmensentwicklung in internationalen Markten
am Beispiel der KBE GmbH — Lésungsskizze,” Wirtschaftswissenschaftliches Studium, 31 (8), 481-484
(VHB-JOURQUAL 1: E).

Swoboda, Bernhard (2003), ,Postmoderne Organisationstheorie und Organisationsgestaltung — Be-
sprechung des Buchs von Dirk Holtbriigge,” Zeitschrift fiir Betriebswirtschaft, 73 (1), 101-104 (VHB-
JOURQUAL zum Zeitpunkt der Verdffentlichung: B).

Morschett, Dirk und Bernhard Swoboda (2003), ,Repositionierungsentscheidungen im Einzelhandel am
Beispiel der kanadischen Kaufhauskette Eaton’s,* Wirtschaftswissenschaftliches Studium, 32, 183-188
(VHB-JOURQUAL zum Zeitpunkt der Veréffentlichung: E).

Morschett, Dirk und Bernhard Swoboda (2003), ,Repositionierungsentscheidungen im Einzelhandel am
Beispiel der kanadischen Kaufhauskette Eaton’s - Losungsskizze,” Wirtschaftswissenschaftliches Stu-
dium, 32., 243-247 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: E).

Foscht, Thomas, Thomas Angerer, Laura Moazedi und Bernhard Swoboda (2004), ,Loyalty Marketing
for 50+ Consumers: Findings for a better understanding of loyalty behaviour,” The European Retail Di-
gest, 46, 14-17 (fehlt im VHB-JOURQUAL).

Swoboda, Bernhard, Thomas Foscht und Sandra Schwarz (2005), ,Enormously Dynamic and Differing
Strategies in Retailing Internationalisation: A Case Study on the Largest Food Retail Companies,” The
European Retail Digest, 46, 55-63 (fehlt im VHB-JOURQUAL).

Morschett, Dirk, Bernhard Swoboda and Thomas Foscht (2005), ,Perception of Store Attributes and
Overall Attitude towards Grocery Retailers: The Role of Shopping Motives,” The International Review of
Retail, Distribution and Consumer Research, 15 (4), 432-447 (VHB-JOURQUAL zum Zeitpunkt der
Veroffentlichung: C).

Morschett, Dirk, Bernhard Swoboda and Thomas Foscht (2005), ,Brand Extension of Private Labels:
An Exploratory Study Comparing Manufacturer's Brands and Private Lables,” EIRASS — 12" Recent
Advances in Retailing & Services Science Annual Conference 2005 Proceedings, Orlando 21.-24.7, 37.
Morschett, Dirk, Bernhard Swoboda and Thomas Foscht (2005), ,An Evaluation Model of International
Market Entry Processes in the Mail Order Retailing Industry — Evidence from Case Studies of Lands’
End’s Entry into Germany and of Neckermann’s Entry into the Eastern European Market,” EIRASS —
12" Recent Advances in Retailing & Services Science Annual Conference 2005 Proceedings, Orlando
21.-24.7., 96.

Swoboda, Bernhard, Thomas Foscht and Frank Halsig (2005), ,Forms of and Reasons for Strategy
Changes as Adoptions to Foreign Markets — Empirical Evidence from European Companies,” Proceed-
ings of the 12!" World Marketing Congress of the Academy of Marketing Science (AMS), Muenster,
381-389.

Foscht, Thomas, Bernhard Swoboda and Rudolf Schwarz (2005), ,,Customer Life Cycle and its Role in
Customer Satisfaction — an Empirical Investigation in the Mail-Order Retailing Industry,” Proceedings of
the 12" World Marketing Congress of the Academy of Marketing Science (AMS), Muenster, 393.
Foscht, Thomas, Bernhard Swoboda and Claudia Pieber (2005), ,Does Culture and Consumption In-
fluence the Perception of the Personality of a Brand?,” Enhancing Knowledge Development in Market-
ing, Walker, Beth A and Mark B. Houston (Eds.), American Marketing Association (AMA) Summer Ed-
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ucators’ Proceedings, 16, Chicago, 128-135 (VHB-JOURQUAL zum Zeitpunkt der Tagung: E).
Morschett, Dirk, Bernhard Swoboda and Hanna Schramm-Klein (2005), ,Shopping Orientations as
Determinants of Attitudes towards Food Retailers and Perception of Store Attributes,” Competitive Pa-
per Presentation at the European Advances in Consumer Research Conference, School of Economics
and Commercial Law at Gothenburg University. (nicht verfligbar)

Swoboda, Bernhard, Thomas Foscht and Sara Samadi (2005), ,Could the Results of Consumer Re-
search in the Case of Manufacturers’ Brand Extension be transferred to the Brand Extension of Private
Labels — An Exploratory Study,” Competitive Paper Presentation at the European Advances in Con-
sumer Research Conference, School of Economics and Commercial Law at Gothenburg University.
Foscht, Thomas, Bernhard Swoboda and Alexander Friessnegg (2005), ,Congruence of Personality
and Brand Personality and its Implications for Brand Management - A Case of the Snowboard Indus-
try,” Proceedings of the Consumer Policy & Research Conference, Dubrovnik, 24.

Foscht, Thomas, Bernhard Swoboda and Claudia Pieber (2005), ,Brand Personality in an Intercultural
Context,” Proceedings of the Consumer Policy & Research Conference, Dubrovnik, 23.

Swoboda, Bernhard, Klaus Harnack, Markus Janz und Thomas Foscht (2006), ,Sortimentsmanage-
ment in der Fashion-Branche — Was in zweistufigen Systemen von vertikal integrierten Unternehmen
zu lernen ist,“ Thexis, 23 (2), 38-46 (VHB-JOURQUAL zum Zeitpunkt der Veréffentlichung: E).

Foscht, Thomas, Bernhard Swoboda and Drik Morschett (2006), ,Electronic commerce-based interna-
tionalisation of small, niche-oriented retailing companies: the case of Blue Tomato and the Snowboard
industry,” International Journal of Retailing and Distribution Management, 33 (7), 556-572 (VHB-
JOURQUAL zum Zeitpunkt der Veroffentlichung: C).

Swoboda, Bernhard, Thomas Foscht and Frank Halsig (2006), ,Change of foreign operation method:
analysis of mode increases and reductions,” Proceedings of the 35" European Marketing Association
(EMAC), Athens, 112 (VHB-JOURQUAL zum Zeitpunkt der Tagung: D).

Halsig, Frank, Bernhard Swoboda and Hanna Schramm-Klein (2006), ,Analysis of the Retail/Corporate
Brand of Retail Companies and their Relation to Perceptions of Store Attributes — A Theoretical Model
and a Comparison of Empirical Results in Different Retailing Industries,” EIRASS — 13th Recent Ad-
vances in Retailing & Services Science Annual Conference 2006 Proceedings, Budapest, 82.
Schramm-Klein, Hanna, Dirk Morschett and Bernhard Swoboda (2006), ,Behavioural Aspects of
Online-Shopping: Evaluation of Internet Shops and its Influence on Buying Behaviour,” EIRASS — 13th
Recent Advances in Retailing & Services Science Annual Conference 2006 Proceedings, Budapest,
192.

Foscht, Thomas, Heike Riedl and Bernhard Swoboda (2006), ,Customer Loyalty in Pharmacy Retailing
— The Case of Austria,” EIRASS — 13th Recent Advances in Retailing & Services Science Annual Con-
ference 2006 Proceedings, Budapest, 62.

Schwarz, Sandra, Bernhard Swoboda and Dirk Morschett (2006), ,International Market Selection by
Retailers and Wholesalers — Theoretical and Empirical Results of Motives, Selection Steps and Selec-
tion Criteria,” EIRASS — 13th Recent Advances in Retailing & Services Science Annual Conference
2006 Proceedings, Budapest, 193.

Jager, Martin, Bernhard Swoboda and Thomas Foscht (2006), ,Options of Cooperation Between Re-
tailers and Producers in the Fashion Industry — Can the Competitive Advantages of Vertical Integrated
Firms be Matched?,” EIRASS — 13th Recent Advances in Retailing & Services Science Annual Confer-
ence 2006 Proceedings, Budapest, 109.

Morschett, Dirk, Hanna Schramm-Klein and Bernhard Swoboda (2006), ,The Fit of Marketing Instru-
ments and its Impact on Brand Strength,” EIRASS — 13th Recent Advances in Retailing & Services
Science Annual Conference 2006 Proceedings, Budapest, 161.

Swoboda, Bernhard, Sara Samadi and Thomas Foscht (2006), ,Could the Results of Consumer Re-
search in the Case of Manufacturers’ Brand Extension be transferred to the Brand Extension of Private
Labels — An Exploratory Study,” European Advances in Consumer Research, Ekstrom, Katrin M. and
Helene Brembeck (Eds.), 7, Association for Consumer Research (ACR), Provo, 84-91 (fehlt im VHB-
JOURQUAL).

Morschett, Dirk, Bernhard Swoboda and Hanna Schramm-Klein (2006), ,Shopping Orientations as
Determinants of Attitudes towards Food Retailers and Perception of Store Attributes,” European Ad-
vances in Consumer Research, Ekstrom, Katrin M., Helene Brembeck (Eds.), 7, Association for Con-
sumer Research (ACR), Provo, 160-167 (fehlt im VHB-JOURQUAL).
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tion for companies that supply international retailers and the role of international marketing strategy,”
European International Business Academy (EIBA) Conference, Bremen, December 12-14, 2013.
Swoboda, Bernhard and Karin Pennemann (2014), ,Purchasing the Counterfeit: Antecedences and
Consequences from Culturally diverse Countries,” European Retail Research, 2013, 27 (1), 23-41
(VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung: E).
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their Employees in Retail Store Flyer Advertising,” European Retail Research, 27 (1), 59-78 (VHB-
JOURQUAL zum Zeitpunkt der Veroffentlichung: E).

Swoboda, Bernhard, Bettina Berg and Christian Dabija (2014), ,International Transfer and Perception
of Retail Formats: A Comparison Study in Germany and Romania,” International Marketing Review, 31
(2), 155-180 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: C).

Swoboda, Bernhard and Karin Pennemann (2014), ,Do International Retailers benefit from being
Global in Emerging Countries? A Multilevel Study in China,” Marketing ZFP — Journal of Research and
Management, 36 (2), 141-150 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: C).

Bernhard Swoboda (2014), ,International Transfer and Perception of Retail Formats: A Comparison
Study in Germany and Romania,” Conference ICONEC 2014, Craiova, March 28-29, 2014. (nicht ver-
fugbar)

Halsig, Frank, Bernhard Swoboda, Hanna Schramm-Klein and Dirk Morschett (2014), It is all about
the Perceived Consistency of the Retail Marketing Instruments when Creating a Strong Retail Brand,”
European Academy of Marketing (EMAC), Valencia, June 3-6, 2014 (VHB-JOURQUAL zum Zeitpunkt
der Tagung: D).

Schu, Matthias, Dirk Morschett, Frank Halsig and Bernhard Swoboda (2014), ,Is the decision of SMEs
to establish an online shop influenced by institutional pressure?,” European Academy of Marketing
(EMAC), Valencia, June 3-6, 2014 (VHB-JOURQUAL zum Zeitpunkt der Tagung: D).

Wagner, Gerhard, Julian Kellner, Hanna Schramm-Klein, Sascha Steinmann and Bernhard Swoboda
(2014), ,Multiplicity of Electronic Distribution Channels: A Consumer-Based Overview and Categorisa-
tion,” European Academy of Marketing (EMAC), Valencia, June 3-6, 2014 (VHB-JOURQUAL zum
Zeitpunkt der Tagung: D).

Swoboda, Bernhard and Lukas Morbe (2014), ,Retailers’ international Strategy, Implementation and
Performance,“ Academy of International Business (AIB) Annual Conference, Vancouver, June 23-26.
Swoboda, Bernhard and Karin Pennemann (2014): ,Reciprocity of a Retailer’s Corporate Image and
Store Image: Moderating Roles of Evaluation Approach and Corporate Brand Dominance,” European
Retail Research, 2014, 27 (2), 21-54 (VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung: E).
Swoboda, Bernhard, Stefan Elsner and Dirk Morschett (2014), ,Preferences and Performance of In-
ternational Strategies in Retail Sectors: An Empirical Study,” Long Range Planning, 47 (4), 319-336
(VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung: B).

Swoboda, Bernhard and Julia Weindel (2014), ,The Reciprocal Relationship of Perceived Value and
Retail Brand Equity: A Study in Fashion and Grocery Retailing,” Australian New Zealand Marketing
Association (ANZMAC) Conference Proceedings, Brisbane, December 1-3, 2014.

Swoboda, Bernhard and Cathrin Puchert (2014), ,Corporate Reputation within Multinational Corpora-
tions—A Hierarchical Analysis on the Cross-national Boundaries of Corporate Reputation Effects,” Eu-
ropean International Business Academy (EIBA) Conference, Uppsala, December 11-13, 2014.
Swoboda, Bernhard, Julia Weindel and Frank Halsig (2015), “Investigating Reciprocal Effects between
Retail Brand and Perceived Value,” American Marketing Association (AMA) Winter Marketing Educa-
tors' Conference, San Antonio, February 13-15, 2015 (VHB-JOURQUAL zum Zeitpunkt der Tagung:
D).

Swoboda, Bernhard and Cathrin Puchert (2015), “Explaining the Differing Effects of Corporate Reputa-
tion Across Nations,” American Marketing Association (AMA) Winter Marketing Educators' Confer-
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subsequent entry? A study on the boundary conditions of preferred entry modes of retail firms,” Inter-
national Business Review, 24 (3), 506-517 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: B).
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Management, Fribourg, 16.-18. April 2015.

Swoboda, Bernhard and Cathrin Puchert (2015), ,Explaining the differing effects of corporate reputa-
tion across nations: A multilevel analysis,” VHB Tagung der Kommission Internationales Management,
Fribourg, 16.-18. April 2015.

Puchert, Cathrin (2015), ,How Do External and Internal Factors Determine MNC’s Reputation Across
Nations?,” VHB Tagung der Kommission Internationales Management, Fribourg, 16.-18. April 2015
(presented in the doctoral colloquium).

Puchert, Cathrin, Bernhard Swoboda and Frank Halsig (2015), ,Do External and Internal Factors De-
termine Corporate Reputation Across Nations,” European Academy of Marketing (EMAC), Leuven,
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Swoboda, Bernhard, Julia Weindel and Thomas Foscht (2015), ,A Longitudinal Analysis of the Recip-
rocal Effects between Perceived Value and Retail Brand Equity,” European Academy of Marketing
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Hirschmann, Johannes and Bernhard Swoboda (2015), ,Does Being Global Pay Off? — An Analysis of
Leading MNCs in India, Japan, and The United States,” European Academy of Marketing (EMAC),
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Morbe, Lukas and Bernhard Swoboda (2015), ,Direct and Indirect Performance Implications of Retail-
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Swoboda, Bernhard and Johannes Hirschmann (2015), ,What's the Use of Globaness? — Analyszing
Leading MNCs’Globalness in India, Japan, and the United States,” Academy of International Business
(AIB) Annual Conference, Bengaluru, India, June 27-30, 2015.

Swoboda, Bernhard and Julia Weindel (2015), ,The Relevance of Interdependent Effects between
Offline and Online Brand Beliefs and Retail Brand Equity for Multichannel Retail Systems,” 18th Inter-
national Conference on Research in the Distributive Trades (EAERCD), Rennes.

Swoboda, Bernhard, Julia Weindel and Thomas Foscht (2015), ,Crosswise and Reciprocal Effects of
Offline and Online Brand Beliefs and Retail Brands within Multichannel Retail Systems,” American
Marketing Association (AMA) Summer Marketing Educators' Conference, Chicago, August 14-16,
2015 (VHB-JOURQUAL zum Zeitpunkt der Tagung: D).

Swoboda, Bernhard, Cathrin Puchert and Thomas Foscht (2015), ,An Investigation of the Internal and
External Determinants of Corporate Reputation,” American Marketing Association (AMA) Summer
Marketing Educators' Conference, Chicago, August 14-16, 2015 (VHB-JOURQUAL zum Zeitpunkt der
Tagung: D).

Swoboda, Bernhard and Thomas Foscht (2015): ,, Co-operation Activities of Middle-Sized Retailers
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Success Factors in Value Chain Activities,” European Retail Research, 28 (1), 103-118 (VHB-
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Swoboda, Bernhard, Christoph Seibel und Andrea Schltiter (2015): ,, Successful GAM Organisation for
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ropean Retail Research, 28 (1), 27-48 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: E).
Schramm-Klein, Hanna, Dirk Morschett and Bernhard Swoboda (2015), ,Retailer Corporate Social
Responsibility: Shedding light on CSR’s Impact on Profit of Intermediaries in Marketing Channels,” In-
ternational Journal of Retail & Distribution Management, 43 (4/5), 403-431 (VHB-JOURQUAL zum
Zeitpunkt der Veroffentlichung: C).

Swoboda, Bernhard and Cathrin Puchert (2015), ,Do External and Internal Factors Matter? An Analy-
sis of an MNC’s Reputation Effects Across Nations,” European International Business Academy (El-
BA) Conference, Rio de Janeiro, December 1-3, 2015.

Swoboda, Bernhard and Johannes Hirschmann (2015), ,Does Being Perceived as Global Pay Off? -
An Analysis of Leading Foreign and Domestic MNCs in India, Japan, and the United States,” Europe-
an International Business Academy (EIBA) Conference, Rio de Janeiro, December 1-3, 2015. Award-
ed as the best paper in the International Marketing Track, International Marketing Review
Award for best paper in International Marketing and nominee for the short list for the best con-
ference paper.

Schramm-Klein, Hanna, Joachim Zentes, Sascha Steinmann, Bernhard Swoboda and Dirk Morschett
(2016), “Retailer Corporate Social Responsibility is Relevant to Consumer Behavior,” Business & So-
ciety, 2016, 55 (4), 550-575 (VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung: B).

Swoboda, Bernhard and Edith Olejnik (2016), ,Linking Processes and Dynamic Capabilities of Interna-
tional SMEs: The Mediating Effect of International Entrepreneurial Orientation,” Journal of Small Busi-
ness Management, 54 (1), 139-161 (VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung: B).
Swoboda, Bernhard, Cathrin Puchert and Dirk Morschett (2016), ,Explaining the differing effects of
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corporate reputation across nations: A multilevel analysis,” Journal of the Academy of Marketing Sci-
ence , 44, 454-473 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: A).

Grzeskowiak, Stephan, Joseph Sirgy, Thomas Foscht and Bernhard Swoboda (2016), ,Linking Retail-
ing Experiences with life satisfaction: The concept of store-type congruity with shopper’s identity,” In-
ternational Journal of Retail & Distribution Management, 44 (2), 121-138 (VHB-JOURQUAL zum Zeit-
punkt der Veroffentlichung: C).

Swoboda, Bernhard, Julia Weindel and Hanna Schramm-Klein (2016), ,Crosswise and reciprocal in-
terdependencies within retailers’ multichannel structures,” The International Review of Retail, Distribu-
tion and Consumer Research, 26 (4), 347-374 (VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung:
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Swoboda, Bernhard, Julia Weindel and Frank Halsig (2016), ,Predictors and effects of retail brand
equity — A cross-sector analysis,” Journal of Retailing and Consumer Services, 31(4), 265-276 (VHB-
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Swoboda, Bernhard, Julia Weindel, Frank Halsig and Marion Brandstatter (2016), ,Predictors of Retail
Brand Equity and the Effect on Intentional Loyalty — A Cross-Sectoral Analysis,” EIRASS — 23" Ad-
vances in Retailing & Services Science Annual Conference 2015 Proceedings, Edinburgh 11.-14.7
(accepted November 22, 2015).

Swoboda, Bernhard and Lukas Morbe (2016), ,International transfer and perception of retail formats.
An inter- and intra-format comparison study in Germany, France and Romania,” in Academy of Inter-
national Business (AIB), Annual Conference, New Orleans, USA, June 27-30.

Weindel, Julia and Bernhard Swoboda (2016), ,A Cross-Lagged Analysis of the Reciprocal Effects of
Perceived Value and Retail Brand Equity,” Marketing ZFP — Journal of Reaserch and Management,
38 (2), 92-104 (VHB-JOURQUAL zum Zeitpunkt der Veréffentlichung: C).

Swoboda, Bernhard and Johannes Hirschmann (2016), ,Does Being Perceived as Global Pay Off? An
Analysis of Leading Foreign and Domestic MNCs in India, Japan, and the United States Management
International Review,” Journal of International Marketing, 24(1), 1-30 (VHB-JOURQUAL zum Zeitpunkt
der Veroffentlichung: B).

Huber, Cathrin; Nadine Batton and Bernhard Swoboda (2016), ,, The role of national cultural value ap-
proaches for CR perceptions,” European International Business Academy (EIBA) Conference, Vienna,
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Swoboda, Bernhard and Johannes Hirschmann (2016), ,Cross-National Corporate Reputation Per-
ceptions and Effects: The Role of National Culture,” European International Business Academy (EIBA)
Conference, Vienna, December 2-4, 2016.

Schuh, Matthias, Dirk Morschett, and Bernhard Swoboda (2016), ,Internationalization Speed of Online
Retailers: A Resource-Based Perspective on the Influence Factors,” Management International Re-
view, 56(5), 733-757 (VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung: B).

Swoboda, Bernhard and Johannes Hirschmann (2017): ,Perceptions and effects of cross-national
corporate reputation. The Role of Hofstede’s cultural value approach,” International Marketing Review,
34(6), 909-944 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: B).

Swoboda, Bernhard, Cathrin Huber, Tassilo Schuster and Johannes Hirschmann (2017), ,Corporate
reputation effects across countries: The impact of country distances and firm-specific resources,”
Management International Review, 57(5), 717-748 (VHB-JOURQUAL zum Zeitpunkt der Veroffen-
tlichung: B).

Hirschmann, Johannes and Bernhard Swoboda (2017), “The Role of National Culture for Perceptions
and Effects of Cross-National Corporate Reputation,” European Marketing Academy Conference
(EMAC), Groningen, May 23-26, 2017.

Swoboda, Bernhard and Lukas Morbe (2017), “International strategy-implementation-performance
paths for retailers,” European Marketing Academy Conference (EMAC), Groningen, May 23-26, 2017.
Morbe, Lukas, Bernhard Swoboda and Dan-Christian Dabija (2017), “An inter- and intra-format per-
spective on transfer and perception of retail formats,” European Marketing Academy (EMAC), Poster
session, Groningen, May 23-26, 2017.

Swoboda, Bernhard and Johannes Hirschmann (2017), “Perceptions and Effects of Cross-National
Corporate Reputation: The Role of National Culture,” Academy of International Business (AIB) Con-
ference, Dubai, July 2-5, 2017. Awarded as the best paper in the International Marketing Track
and nominee for the short list for the best conference paper.

Swoboda, Bernhard and Lukas Morbe (2017), “International strategy-implementation-performance
paths for retailers,” Academy of International Business (AIB) Conference, Dubai, July 2-5, 2017.
Swoboda, Bernhard (2017), ,International strategy-implementation-performance paths for retailers,*
VHB Tagung der Kommission Internationales Management, Kiel, April.

Swoboda, Bernhard, Cathrin Huber and Nadine Batton (2017), “Customer-based Corporate Reputa-
tion Perceptions: A Cross-national Comparison of National Culture Value Approaches,” Academy of
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Hirschmann, Johannes and Bernhard Swoboda (2017): ,Multilevel Structural Equation Modelling in
Marketing and Management Research,” Marketing ZFP — Journal of Research and Management,
39(3), 56-81 (VHB-JOURQUAL zum Zeitpunkt der Einreichung: C).

Swoboda, Bernhard, Lukas Morbe and Christian Dabija (2017), ,International Transfer and Perception
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Marketing ZFP — Journal of Research and Management, 39(4), 24-36 (VHB-JOURQUAL zum Zeit-
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Swoboda, Bernhard, Nadine Batton and Cathrin Huber (2017), “A Comparison of National Cultural
Value Approaches for Corporate Reputation Perceptions,” American Marketing Association (AMA)
Summer Conference, San Francisco, August 4-6, 2017 (VHB-JOURQUAL zum Zeitpunkt der Tagung:
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Hirschmann, Johannes, Bernhard Swoboda and Nadine Batton (2017), ,Perceptions and Effects of
Cross-National Corporate Reputation: The Role of Hofstede's Cultural Value Approach,” American
Marketing Association (AMA) Summer Conference, San Francisco, August 4-6, 2017 (VHB-
JOURQUAL zum Zeitpunkt der Tagung: D).

Hirschmann, Johannes, Nadine Batton and Bernhard Swoboda (2017), ,Diverse Roles of Corporate
Reputation Dimensions for MNCs: An Analysis across Nations,” European International Business
Academy (EIBA) Conference, Milano, December 14-16, 2017. Awarded as the best paper in the In-
ternational Marketing Track and International Marketing Review Award for best paper in Inter-
national Marketing.

Swoboda, Bernhard, Lukas Morbe and Johannes Hirschmann (2018), ,International Strategy’s Effects
on Retailers’ Local Implementation and Performance,” International Business Review, 27, 642-653
(VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: B).

Swoboda, Bernhard und Lukas Morbe (2018), ,Country Environment, Retailers’ Resources and Local
Performance: A Cross-classified Multilevel Approach,” VHB Tagung der Kommission Internationales
Management, Kiel, April 2018.

Bernhard Swoboda and Nadine Batton (2018), ,Investigating Corporate Reputation Dimensions
Across Nations: Diverse Roles for Multinational Corporations,” European Marketing Academy (EMAC)
Conference Proceedings, Glasgow, May 29-June 1, 2018 (VHB-JOURQUAL zum Zeitpunkt der
Einreichung: D). Award for the conference best paper on International Marketing: The Susan P.
Douglas Award, and nominee (short list) for the for best paper award based on a doctoral
work.

Bernhard Swoboda and Amelie Winters (2018), ,Reciprocity within Core Retail-Channels and their
Effects on Omni-, Offline and Online Channel Loyalty,” European Marketing Academy (EMAC) Con-
ference Proceedings, Glasgow, May 29-June 1, 2018 (VHB-JOURQUAL zum Zeitpunkt der Einrei-
chung: D).

Hirschmann, Johannes and Bernhard Swoboda (2018), ,Multilevel Structural Equation Modelling: A
Literature Review and Assessment of Requirements, Options, and Challenges,” Academy of Interna-
tional Business (AIB) Annual Meeting, Minneapolis, June 25-28, 2018 (accepted as competitive paper,
not presented).

Swoboda, Bernhard, Johannes Hirschmann and Lukas Morbe (2018), ,Country Environment, Retail-
ers’ Resources and Local Performance: A Cross-classified Multilevel Approach,” Academy of Intermna-
tional Business (AIB) Annual Meeting, Minneapolis, June 25-28, 2018 (accepted as interactive paper,
not presented).

Hirschmann, Johannes, Bernhard Swoboda and Nadine Batton (2018), ,A Cross-national Examination
of the Diverse Roles of Corporate Reputation Dimensions for Multinational Corporations,” Academy of
International Business (AIB) Annual Meeting, Minneapolis, June 25-28, 2018 (accepted as interactive
paper, not presented).

Batton, Nadine and Bernhard Swoboda (2018), ,Examining the Diverse Roles of Corporate Reputation
Dimensions for Multinational Corporations: A Cross-national Analysis,” American Marketing Associa-
tion (AMA) Summer Conference, Boston, August 10-12, 2018. Awarded as best paper of the Global
Marketing Track.

Winters, Amelie and Bernhard Swoboda (2018), ,Reciprocal Effects within Core Retail Channels and
their Impact on Omni-, Offline and Online Channel Loyalty,” American Marketing Association (AMA)
Summer Conference, Boston, August 10-12, 2018.

Swoboda, Bernhard and Lukas Morbe (2018), ,Country Environment, Retailers’ Resources and Local
Performance: A Cross-classified Multi-level Approach,” American Marketing Association (AMA) Sum-
mer Conference, Boston, August 10-12, 2018 (accepted as competitive paper, not presented).
Swoboda, Bernhard, Lukas Morbe and Carolina Sinning (2018), ,Country Environment and Local Per-
formance: A Cross-classified Multi-level Approach,” European International Business Academy (EIBA)
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Conference, Poznan, December 13-16, 2018.

Schramm-Klein, Hanna und Bernhard Swoboda (2018), ,Handelsmarken und Handelsmarkenpolitik:
Aktuelle Fragen und Forschungserkenntnisse,” Wirtschaftswissenschaftliches Studium (WiSt), 47(11),
12-19 (VHB-JOURQUAL zum Zeitpunkt der Verdffentlichung: D).

Swoboda, Bernhard and Lukas Morbe (2019): ,International Grocery Retailers’ Country Environment,
Resources and Local Performance. A Cross-classified Multi-level Approach,” Marketing ZFP — Journal
of Research and Management, 41(1), 4-23 (VHB-JOURQUAL zum Zeitpunkt der Veroffentlichung: C).
Batton, Nadine and Bernhard Swoboda (2019), “Diverse Roles of Corporate Reputation Dimensions
for Multinational Corporations: An Analysis Across Nations”, AIB WE Doctoral Student Workshop,
NUrnberg, April 5-6, 2019.

Klar, Magdalena and Bernhard Swoboda (2019), “The Interplay of Global Corporate- and Product-
Brands: The Effect of National Culture and Country Development’, AIB WE Doctoral Student Work-
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Batton, Nadine and Bernhard Swoboda (2019), “Evaluating the Power of the National Cultural Value
Models for MNC-Perceptions”, VHB Tagung der Kommission Internationales Management, Trier, Mai
2019.

Klar, Magdalena and Bernhard Swoboda (2019), “Interplay of Global Corporate and Product Brands:
Analysing their Importance for Consumers Across Nations”, European Marketing Academy (EMAC)
Conference Proceedings, Hamburg, May 28-31, 2019 (VHB-JOURQUAL zum Zeitpunkt der Einrei-
chung: D).

Sinning, Carolina and Bernhard Swoboda (2019), “How Perceived Brand Globalness Determines
Consumer Behaviour Across Nations,” European Marketing Academy (EMAC) Conference Proceed-
ings, Hamburg, May 28-31, 2019 (VHB-JOURQUAL zum Zeitpunkt der Einreichung: D).

Winters, Amelie and Bernhard Swoboda (2019), “Pathways of Offline-Online and Online-Offline Chan-
nel Integration in Omni-channel Retailing”, European Marketing Academy (EMAC) Conference Pro-
ceedings, Hamburg, May 28-31, 2019 (VHB-JOURQUAL zum Zeitpunkt der Einreichung: D).

Klar, Magdalena and Bernhard Swoboda (2019), “The Relationships between Global Corporate- and
Product-Brands: The Impact of National Culture and Country Development”’, American Marketing As-
sociation (AMA) Summer Conference, Chicago, August 9-11, 2019 (VHB-JOURQUAL at time of con-
ference: D).

Sinning, Carolina and Bernhard Swoboda (2019), “How National Culture and Country Development
Determine the Effects of Perceived Brand Globalness on Consumer Behavior’, American Marketing
Association (AMA) Summer Conference, Chicago, August 9-11, 2019 (VHB-JOURQUAL at time of
conference: D).

Winters, Amelie and Bernhard Swoboda (2019), “Offline-Online and Online-Offline Channel Integra-
tion: Paths-to-Purchase in Omni-Channel Retailing”, American Marketing Association (AMA) Summer
Conference, Chicago, August 9-11, 2019 (VHB-JOURQUAL at time of conference: D).

Swoboda, Bernhard and Nadine Batton (2019), “National Cultural Value Models and Corporate Repu-
tation of MNCs”, Cross Cultural & Strategic Management, 26(2), 166-198 (VHB-JOURQUAL at time of
acceptance: C).

Klar, Magdalena, Bernhard Swoboda and Carolina Sinning (2019), “Endorsed Branding of Global
Corporate and Global Product Brands: Analyzing Their Importance for Consumers Across Nations”,
European International Business Academy (EIBA) Conference, Leeds, December 13-15, 2019.
Sinning, Carolina and Bernhard Swoboda (2019), “How Effects of MNC’s Perceived Brand Globalness
Differ Across Nations”, European International Business Academy (EIBA) Conference, Leeds, De-
cember 13-15, 2019. Awarded as the best paper in the International Marketing Track and nomi-
nee (short list) for the best conference paper.

Sinning, Carolina, Nadine Batton and Katharina Freude (2020), “Analyzing The Importance Of En-
dorsed Branding Of Global Corporate And Global Product Brands Across Nations”, American Market-
ing Association (AMA) Winter Conference, San Diego, February 14-16, 2020 (VHB-JOURQUAL at
time of conference: D)

Batton, Nadine and Bernhard Swoboda (2020), “Joint Roles Of Digital Media Penetration And Com-
munication Budget For Corporate Brand Effects Across Nations”, American Marketing Association
(AMA) Winter Conference, San Diego, February 14-16, 2020 (VHB-JOURQUAL at time of conference:
D).

Swoboda, Bernhard and Carolina Sinning (2020), “How Country Development and National Culture
Affect the Paths of Perceived Brand Globalness to Consumer Behavior Across Nations,” Journal of
Business Research, 118(9), 58-73 (VHB-JOURQUAL at time of acceptance: B).

Batton, Nadine, Bernhard Swoboda and Katharina Freude (2020), “Joint Role of Digital Media and
MNCs’ Communication Budgets for Corporate Brand Effects”, European Marketing Academy (EMAC)
Conference Proceedings, Budapest, May 27-29, 2020 (nominee (short list) for the for best paper
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award based on a doctoral work, conference canceled, VHB-JOURQUAL at time of conference: D).
Sinning, Carolina and Bernhard Swoboda (2020), “The Role of Endorsed Branding of Global Corpo-
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Swoboda, Bernhard and Carolina Sinning (2020), “How Effects of MNC's Perceived Brand Glob-
alness Differ Across Nations”, International Conference on Marketing — from Information to Deci-
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Swoboda, Bernhard and Nadine Batton (2020), “Cross-national Roles of Perceived Reputation Di-
mensions for MNCs,” International Marketing Review, 37(6), 1051-1081 (VHB-JOURQUAL at time of
acceptance: B).

Swoboda, Bernhard and Amelie Winters (2021), “Reciprocity within Major Retail Purchase Channels
and their Effects on Overall, Offline and Online Loyalty,” Journal of Business Research, 125 (3), 279-
294 (VHB-JOURQUAL at time of acceptance: B).

Franzel, Nils, Amelie Winters and Bernhard Swoboda (2021), “How Important Marketing Instruments
Affect Repurchase Intentions in Omni-channel Retailing: A Longitudinal Study”, European Marketing
Academy (EMAC) Conference Online, May 25-28, 2021 (VHB-JOURQUAL at time of conference: D).
Swoboda, Bernhard, Amelie Winters and Nils Franzel (2021), “How Online Trust and Online Brand
Equity Translate Online- and Omni-Channel-Specific Instruments into Repurchase Intentions,” Market-
ing ZFP — Journal of Research and Management, 43 (1-2), 37-53 (VHB-JOURQUAL at time of ac-
ceptance: C).

Swoboda, Bernhard and Carolina Sinning (2021), “Endorsed Branding of Global Corporate and Prod-
uct Brands from the Consumers’ Perspective across Nations,” Management International Review,
61(4), 563-598 (VHB-JOURQUAL at time of acceptance: B).

Zimmer, Lukas B. and Bernhard Swoboda (2021), “Effects of Perceived Corporate Social Responsibil-
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